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Os Journal receives numerous requests for information regarding articles published on a variety of oak 
As a new service to readers and others, a comprehensive index by author and by subject covering all thirty- 
two issues that have been published may be purchased by contacting the Business Office. 

Henceforth, the final issue of each volume will contain a subject index (in addition to the traditional 
index of authors) covering the four issues of that volume. 

Since publication of the journals first index in 1988 (in Volume 4, Number 4, covering the first four vol- 
umes), Gregory Lifschultz has been instrumental in providing computer programming for collecting and 
organizing the necessary data. Greg is a management consultant specializing in information technology and 
business strategy and can be reached at 708-564-3347. 

As of this issue, these duties have been taken up by Dana A. Simon. Dana is a programmer and system 
administrator and can be reached at 510-843-3420. 
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